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RETURN TO OFFICE IS 
REAL













CAPITAL INVESTMENT IS 
BOOMING







OBBBA – Pro-Growth Provisions
 Immediate expensing of capital investment, even for real property through 

2029
 Increase R&D deductions
 Enhanced deductibility of corporate debt
 Opportunity Zone enhancements (with special emphasis on rural America)



IN CHAOS THERE IS 
OPPORTUNITY
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Executive Orders
 Executive Order 14264 – 

Maintaining Acceptable Water 
Pressure in Showerheads

“I like to take a nice shower to take 
care of my beautiful hair,” President 
Donald Trump said upon signing the 
order. “I stand under the shower for 
15 minutes until it gets wet. It comes 
out drip, drip, drip. It’s ridiculous.”



Executive Orders with Economic Development Opportunities
 Executive Order 14179 – Removing Barriers to American Leadership in Artificial Intelligence
 Executive Order 14278 – Preparing Americans for High-Paying Skilled Trade Jobs of the 

Future – expand apprenticeships and streamline/align federal workforce training programs
 Executive Order 14269 – Restoring America’s Maritime Dominance – invest in maritime 

industrial base and block Chinese shipping
 Executive Order 14255 – Establishing the United States Investment Accelerator – orders 

federal agencies to speed permits for economic development projects valued at over $1 billion
 Executive Order 14307 – Unleashing American Drone Dominance – promote domestic UAV 

and eVTOL production and reduce regulatory barriers
 Executive Order 14304 – Leading the World in Supersonic Flight – regulatory reform and 

increased R&D investment
 Executive Order 14302 – Reinvigorating the Nuclear Industrial Base – regulatory reform, 

workforce investment, and accelerate plant construction



SO HOW DOES THIS 
IMPACT MOBILITY?











TRANSIT HAS AN IMAGE 
PROBLEM











CARS ARE NOT THE 
ENEMY, THE LACK OF 

MOBILITY IS!





Winning Strategies

 Clearly identify the threats caused by congestion and the opportunities created 
by solving it
 Embrace “all of the above” strategies for solving congestion challenges
 Ensure that solutions are hyper-local
 Successful regional strategies have both road and transit solutions
 Cobble together various funding streams instead of looking for a silver bullet



TAKE THE GUESSWORK 
OUT OF SOLUTIONS



Winning Strategies

 Political polling and surveys to test voter attitudes and seek winning messages 
around solutions
 Continuously seek public input and feedback on proposed projects
 Convene an employer panel to look for creative solutions to congestion (more 

ride sharing, staggered hours, subsidies, alignment of hybrid work schedules)





BUILD TRUST







Winning Strategies
 Commitment by public bodies to full transparency on how project decisions are 

made
 Create an “accountability” commission with oversight of projects
 Any funding programs must be linked to specific projects, not a generic 

platform to “reduce congestion” or “expand roads”
 Create a scoring rubric to rank projects using objective criteria
 Be willing to admit mistakes and move on



EMBRACE ALTERNATIVE 
FUNDING AND 

PROCUREMENT IDEAS





Winning Strategies
 Increase density around transit nodes
 Explore public-private partnerships that appropriately share project risk
 Enact tax increment financing/overlay structures to capture value created by 

new transportation nodes



BUSINESS COMMUNITY 
LEADERSHIP IS ESSENTIAL



Questions or Comments?
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